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The Logo
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3

Clearspace 1.2

4

We ensure our logos have ample 
breathing room and prominence. We 
never overload them with excessive 
elements, allowing our logos to remain 
noticeable and appealing.



To achieve this, we adhere to a specific 
rule: the free space around the logo, both 
horizontally and vertically, should equal 
the width and height of the arrow symbol 
in our logo's graphic. This maintains a 
clean and balanced design, ensuring the 
logo stays as the focal point without any 
distracting elements.
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Co-branding Principles 1.3
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In cases of collaboration with other companies, ensure 
that the DashDevs logo appears first. There must be full 
alignment in terms of size, placement, and prominence 
in partner materials. Additionally, maintain appropriate 
spacing between logos according to DashDevs's 
guidelines for free space.



Use the partner's full horizontal logo, including both the 
graphic element and the company name.
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Readability / do 1.4
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When placing a logo on a background, 
aim for a yellow graphic elements to 
background contrast ratio of 2.25:1 or 
higher to ensure readability. If the 
contrast is too low, adjust the 
background or choose a different one. 
Check color contrast here.  

We use a logo with the company’s black 
color only on a white background.

2.25:1 3.77:1

2.85:1

10.77:114.28:1

Readability / don’t 1.5

7

A contrast that is less than 2.25:1 
causes the yellow elements of the logo 
to begin to blend into the background, 
become less defined and lose their 
boundaries.

1:1

1.24:1

1.04:1

1.25:1

1.22:11.42:1

About Logo 1.6
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We use the logo in different colors 
depending on the background color. For 
example, on a black background we use 
a logo with a white company name, on a 
white background - a logo with a black 
company name. We place the logo at an 
equal distance from the borders of the 
banner. The logo is placed exclusively on 
the left side, either at the top or bottom 
of the banner.

Colors
02
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Color Palette 2.1

When creating banners, we adhere to the 
color scheme of our logo, utilizing black, 
yellow, and white. This helps maintain 
visual consistency and brand 
recognition. 


Banner Background:

We use white or black as the primary 
background color for banners. These 
colors create strong contrast, 
ensuring the clarity and readability of 
text and other elements. 


Use of Yellow:

Yellow is used for accents and details 
in abstract images. It can be applied 
to highlight important elements or 
create dynamic accents within the 
banner's background.

Yellow details add brightness and 
energy to the design, drawing 
attention to key aspects of the 
banner. 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RGB 255 208 14


HEX FFD00E 
CMYK 0 18 95 0

RGB 17 17 17

HEX 111111 
CMYK 0 0 0 93

RGB 255 255 255

HEX FFFFFF 
CMYK 0 0 0 0

WhiteBlackYellow

Color Palette 2.2

We can also use gradients to create 
accents on the banner, such as 
highlighting buttons or borders. Do not 
overuse gradients; they should cover no 
more than 20-30% of the banner.



Shades of gray are excellent for dividing 
lines, small graphic elements, and 
borders.



Colors for text are selected for both 
white and dark backgrounds. Note that 
the font color for primary and secondary 
text differs.
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Сolor 1 FFEB3B

Сolor 2 FF4E50 HEX 111111

HEX 757575

HEX AEAEAE

HEX D9D9D9 HEX FFFFFF

HEX AEAEAE

HEX 111111

HEX 545454
Gray 4

Gray 3

Gray 2

Gray 1
Dark Background 

Color Primary text

Dark background 

Color Secondary text

Light background 

Color Primary text

Light background 

Color Secondary text

Gradient

Typography
03
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Font 3.1

We use the Avenir Next font family in 
various sizes and weights. Avenir Next 
font is a staggering typeface that 
belongs to the largest sans serif 
typeface family designed by notable 
designer Adrian Frutiger. 


We will use the Avenir Next typeface in 
its Bold version to highlight the 
important headings in the visual 
universe we have built.
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Avenir Next

Regular Italic
Medium Medium Italic
Demi Bold Demi Bold Italic
Bold Bold Italic
Heavy Heavy Italic

Aa Bb Cb Dd Ee Ff Gg Hh Ii
 Jj Kk Ll Mm Nn 
Oo Pp Qq Rr
 Ss Tt Uu Vv Ww Xx Yy Zz


0 1 2 3 4 5 6 7 8 9

Guide 3.2

It's important to maintain a clear font 
hierarchy. We have several levels of text: 
Title, Subtitle, Main Text, and Caption. Each 
of these levels has its own text settings.

Title:


The largest font size, designed to attract 
the most attention.

Used for main headings and key 
messages.


Subtitle:

Smaller than the Title, but still prominent 
and noticeable.

Used for secondary headings or subtitles 
that explain the Title.


Main Text:

Medium font size, ensuring readability.

Used for the main content of the banner.


Caption:

The smallest font size, used for 
additional information.

Used for image captions or secondary 
information.


The font size will depend on the size of the 
banner you're working with, but it's 
important to remember that each level 
should have a different size to ensure a 
clear hierarchy and distinction between text 
elements. 14

Title
- Avenir Next Heavy;

- uppercase/sentence case;

- line height 115% of the heading point size;

- Avenir Next Bold;

- uppercase/sentence case;

- line height 115% of the heading point size;

- Avenir Next Medium; 
- sentence case;

- line height 150% of the heading point size;

- Avenir Next Regular;

- sentence case;

- line height 130% of the heading point size;

example

example

example

example

Subtitle

Main text

Caption

“Lorem ipsum 
dolor sit”

“Lorem ipsum dolor sit”

Lorem ipsum dolor sit amet consectetur. Lectus ut 
massa praesent aliquet id. Risus felis etiam nulla 
quam pretium maecenas augue. Nullam risus 
condimentum elementum quam velit neque. 

Lorem ipsum dolor sit amet consectetur. Lectus ut 
massa praesent aliquet id. 

Alignment
04
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Alignment 4.1

We utilize left alignment for both text 
and other elements on the banner, 
regardless of whether it's extensive 
text or a small headline. Consistency 
is key, ensuring everything aligns to 
the left edge.

Align left Align horizontal centers

16

do don’t

Block design
05
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block grid 5.1
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In the block style that we use for 
social media banners, it's crucial how 
the blocks look and how they are 
structured. Therefore, on this page, I 
demonstrate how various blocks with 
different sizes and proportions can be 
created. 



It's not necessary to use all elements 
in every variation; the main thing is to 
understand how the blocks are created 
and what sizes we can use in the 
future.

Block design 5.2

19

Since the logo can appear both at the top 
and at the bottom of the banner, it's 
essential to maintain consistency in the 
arrangement of elements. The correct 
sequence begins with the logo, followed 
by text, and then the image. Text should 
always come between the logo and the 
image.  

It's also crucial to maintain consistent 
spacing. There's a fixed margin of 60 px 
between the image and the text. 
However, the margin from the text to the 
logo will vary and won't have a fixed 
value; it will depend on the amount of 
text.

logo

logo

te xt

2. text

picture

3. picture

Variants 5.3
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V01

square

horizontal division  

(for a large amount of text)

V02

square

division by squares  

(for a small amount of text)

Variants 5.4
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V01

rectangle

horizontal division  

(for a large amount of text)

V02

rectangle

division by squares  

(for a large amount of text)

Abstract Design
06
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Abstract Design 6.1
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The primary color of the 
abstraction will change based on 
the background. For example, if the 
background is white, use white 
abstractions with yellow accents. If 
the background is black, use black 
abstractions with yellow accents.



Ensure high contrast between the 
background and text (white text on 
a black background, black text on a 
white background).



Place abstract images in a way 
that they do not overlap with the 
text.



Images should add visual appeal 
but not distract from the main 
message.

Abstract Design 6.2
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V01 Light

rectangle

separate objects

V02 Light

rectangle

block mask

Abstract Design 6.3
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V03 Dark

rectangle

separate objects

V02 Dark

rectangle

block mask

Graphic elements
07
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Graphic elements 7.1
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Graphic elements in our style occupy a 
prominent place. Carefully selected 
photographs, illustrations, and vector 
icons, combined with our stylistic 
approach, create that memorable style 
and reinforce our company's brand 
recognition.



Graphic elements play a crucial role in 
visual communication. They help 
convey messages more effectively, 
create visual interest, and enhance the 
overall aesthetic appeal of our 
materials. When used consistently, 
these elements can significantly 
contribute to a cohesive and 
professional brand image.  

The following sections will provide a 
more detailed description of which 
elements are best to use and in which 
situations.

Icons
08
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Icons 8.1
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In general, icons should have the 
following characteristics: linear, bold, 
simple, concise, and minimalist. This 
style of icons works well with both 
block and abstract designs. The icons 
should be enclosed in squares with 
rounded corners. These squares can 
either be filled with color or consist of 
just an outline. The rounding of the 
corners and the boldness of the 
squares' outlines will vary in each 
case, adjusting to the overall design.



The system icons presented on this 
page are a good example of 
acceptable icons.



You can download icons of this style 
from this library: Icon Library.

Examples 8.2

The use of icons is limitless. They can 
structure data or highlight information.

Icons enhance visual hierarchy and 
quickly communicate messages. They 
improve user experience by drawing 
attention to key points.



Applications:

- Banners: Emphasize key messages.

- Promotional Materials: Highlight 
offers or new products.

- Videos: Add dynamic elements.

- Advertisements: Convey messages at 
a glance.

- Printed Products: Ensure brand 
consistency.



Using icons in our designs makes our 
brand more visually appealing and 
engaging.

30

Background
09

31

Background 9.1

32

We use clean backgrounds without 
textures and gradients in both block 
design and abstract design. The 
background color can be black, white, 
or yellow. If a logo is used on the page, 
then yellow should not be used as the 
background color.



Additionally, this approach ensures a 
modern and minimalistic aesthetic, 
enhancing the overall user experience. 
Clean backgrounds provide a clear and 
unobstructed view of the content, 
making it easier for users to focus on 
the main elements of the design. This 
strategy is especially effective for 
creating a professional and elegant 
look, suitable for various types of 
digital and print media. By maintaining 
consistency in background choices, 
we can create a cohesive visual 
identity across different platforms and 
projects.


HEX FFD00E

HEX 111111

HEX FFFFFF

Image style
10
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Image style 10.1

Use natural and candid photos without 
posed shots, showcasing employees 
at work or interacting. Bright and 
vibrant colors convey a sense of 
openness and positivity, and it's 
important to include our accent yellow 
color in the photos.



A modern photo style with a focus on 
technology highlights the company's 
professionalism. When including 
people in the photos, avoid focusing 
on faces or featuring a single 
individual prominently. Instead, use 
images with groups of people or show 
them in the background, ensuring that 
the emphasis remains on the scene as 
a whole. 
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Examples 10.2

Utilize different photo formats to 
create a dynamic and visually 
appealing block design. If you decide 
to use more than one photo in a single 
block, choose photos of varying 
formats. For instance, combine a wide 
shot that shows the background and 
people from the waist up with a close-
up shot of specific objects.



When a banner contains two or more 
photos, it works well if one photo has 
an orange background or a prominent 
orange element, while the other photo 
remains without an accent. This 
creates a balance and helps highlight 
key elements.



Additionally, instead of using a photo, 
one of the blocks can feature text. This 
approach is useful for conveying 
important information or messages, 
providing visual variety, and balancing 
text with images.

35

Abstractions
11
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Аbstractions 11.2

Abstract images used in our designs 
should contain two colors. These can 
either be a combination of black and 
yellow or white and yellow. The 
background color will determine the 
primary color in the abstract image. 
For example, if the background is 
white, the abstract image will have 
white as the primary color, with yellow 
serving as the accent color. 
Additionally, the abstract image should 
incorporate a specific glass texture to 
add depth, light and shadow, and 
highlights.



Mostly such abstractions are 
generated using the Midjourney 
service, but they can also be found on 
Freepik. Butt request for Midjourney
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"abstract separate object glass 
white and yellow colors, white 
background --v 6.0"

https://webaim.org/resources/contrastchecker/
https://www.freepik.com/author/freepik/icons/super-basic-straight-outline_51?t=f
https://www.midjourney.com/home
https://www.freepik.com/

